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@what is ISDI
The world IS Digital

We are not in an era of changes, but in a change of an era. Those
who are not capable to reinterpret this new digital ecosystem will
find themselves in a growing competitive disadvantage.

ISDI is the worldwide leader in digital education, helping
professionals, entrepreneurs, enterprises and institutions to
close the competitive gap to the digital era.

We are confident that by doing this we will help humanity to find
the way to positively manage this transition and thus contribute
to build a more fair, transparent and equal world for our
children.
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Founded in 2009, ISDI is the worldwide
, category killer in digital business education
@what is ISDI

650+ professors
15,000+ alumni
250+ startups
120+ corporations
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MASTERS & EXECUTIVE PROGRAMS
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CLAUSTRO ACADEMICO Y PONENTES

El claustro de profesores de ISDI estd compuesto por profesionales en activo de reconocido prestigio. Todos ellos, expertos en su area de contenido.

Marketing Digital
Nacho de Pindedo, CEO de ISDI

Buscadores
Javier Rodriguez Zapatero, Presidente de ISDI

Redes Sociales
Rodrigo Miranda, Director General de ISDI

eCommerce
Aquilino Pefia, Fundador de Kibo Ventures
Contenidos Digitales < >

Noelia Fernandez, Director, Large Customer Sales for
Spain and Portugal at Google

Inteligencia Artificial PONENTES DE PR'MER

Marcelo Royan, Director de innovaciony N |VEL
producto digital en Reclamador.es

Mobile y Apps
Fernando Gonzdlez-Mesones, COO Docomo Digital y
CEO B! (NTT Docomo Group)

Diseiio y UX
Daniel Fernandez Arroyo, Responsable de
Movilidad de Telefénica de Espafia

Proyecto Troncal
Luis Ferrandiz, Partner McKinsey & Co

Innovacion y Design Thinking
Alicia Chavero, Fundadora The Crew Concept Consultora Disefio
Estratégico e Innovacion.

Transformacion de Empresas y Organizaciones
Alberto Diaz, Socio Fundador de MIGRATION
(Business & Organization)

Publicidad y Medios Digitales
Gabriel Sdenz de Buruaga, Fundador y Co CEO en WINK

Visidn y Estrategia Digital
Sebastidn Muriel, CEO de Tuenti y Director de
Experiencia Telco Digital en Telefénica

Creatividad Digital
Marcel.li Zuazua, Socio y CEO de la Agencia Creativa
Digital Herraiz Soto & Co

Métricas y Data Analytics
Arnaldo Mufioz, Director General en Espafiay
Portugal de Airbnb

Emprendimiento y Startups
Miguel Angel Diez Ferreira,
Co-fundador y CEO de Red Karaoke
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REFERNCIAS Y CASOS DE EXITO
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> DIGITAL COMPETENCY MODEL

Transformation is not only digital content, ISDI has developed a model that goes further and tries to form in 4
variables. A work methodology focused on developing skills such as attitude or activation, not just teaching knowledge.

KNOWLEDGE ATTITUDE TOOLS ACTION

O S S

ONLY THOSE ORGANIZATIONS AND INDIVIDUALS WHO ADAPT

THEIR TALENT TO THE NEW KNOWLEDGE, ATTITUDES, TOOLS AND
SKILLS SCHEME WILL MANAGE TO HYPERGROWTH
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DIGITAL TRANSFORMATION PROGRAM

VIERNES SEMANA 1 SEMANA 2 SEMANA 3 SEMANA 4 SEMANA 5 SEMANA 6 SEMANA 7 SEMANA 8 SEMANA 9
Estrategiay , Estrategiayy Es.tra.teg!a} de . EstraTtegla Conversiény ,
. Tecnologia de Plan de optimizacidn de Estrategia en omnicanal e - Tecnologias
16:00 - 18:30 ecosistema . . . fidelizacién de Talento Digital . .
digital Internet Marketing buscadores Redes Sociales como ventaja clientes disruptivas
& Digital (SEOQ) competitiva
18:30-19:00 Break
Transformacion
19:00-21:00 | -derazeoenia Sprint 1 Sprint 2 Sprint 3 Sprint 4 Sprint 5 Sprint 6 Sprint 7 de las
era digital organizaciones
en la era digital
SABADO SEMANA 1 SEMANA 2 SEMANA 3 SEMANA 4 SEMANA 5 SEMANA 6 SEMANA 7 SEMANA 8 SEMANA 9
Metodologias Estrategia de Desafios en el
agiles Innovacion Estrategia de Marketing en Taller de Métricas Target tools sectorde la
9:30-12:00 & y‘ . . . 'y g g Identidad Pagos moéviles .. 8 -
presentacion Design Thinking contenidos Buscadores digital Digitales workshop movilidad
del caso (SEM) g (9:30 — 11:30)
12:00-12:30 Break
Construir .
. - Presentacién
preferencia de Gestion de Marketin Metricas Target tools del caso
12:30-14:30 Sprint 0 Taller BMC Target tools marca en el . . g Digitales & -
ecosistema influencers Automation Worksho workshop practico
!5 P (12:00 -14:30)
digital
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GRACIAS POR ASISTIR
www.isdi.education
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