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Soccer is simple, but it is difficult to
play simple.

— Jehan C/Lu%gé =




Digital Personal Brand is simple, but not easy
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Atributos que me definan

<>
Temas de interés
Personal vs. Profesional Mapa de
CQu'ero ser?),,,' Identidad
Digital
- - ,(Identidad VS. Reputacién)
(Qmen Quiero Ser?D """" . - .
Influenciadores
(‘auien Soy? ) Identidad Digital
Mobility as a Service Escucha Activa
Temas de interés
Facebook En qué redes voy a
tener presencia . )
Temas que le interesan a mis
clientes o posibles clientes
Linkedin
Instagram
; Donde diga la escucha (donde
it estén mis posibles clientes) 'I >



> |dentidad digital y reputacion digital de una organizacidn

El conjunto de informacidon sobre una organizacion, expuesta en Internet, que conforma una
descripcion de dicha compania, supuestamente valida para terceros.
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> De que depende la reputacidn?

Lk wh e

<ISDI >



Lk wh e

De qué depende |a reputacian?

De la calidad de mi producto o servicio

De la atencion de mis empleados

De como gestiono situaciones problematicas

De cdmo respondo en la red y ayudo a mis clientes
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TU eres una carta
mas dentro de la
iImagen y reputacion
de tu empresa
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¢ Te afecta ati?

Sl pero
CON unas normas
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> Buidelines SocialMedia para |os empleados

Roche Social Media Principles in short:

7 Rules for PERSONAL online activities
Speaking “about” Roche

» Be conscious about mixing your personal and
business lives.

*  You are responsible for your actions.
* Follow the Roche Group Code of Conduct.
*  Mind the global audience.

» Be careful if talking about Roche. Only share
publicly available information.

» Be transparent about your affiliation with Roche
and that opinions raised are your own.

* Be a “scout” for sentiment and critical issues.

T Rules for PROFESSIONAL online activities
Speaking “on behalf of " Roche

*  Follow the Roche Group Code of Conduct.

*  Follow approval processes for publications and
communication.

*  Mind Copyrights and give credit to the owners.

» Use special care if talking about Roche products
or financial data.

» |dentify yourself as a representative of Roche.
*  Monitor your relevant social media channels.

*  Know and follow our Record Management
Practices.

<ISDI >



1> Guidelines SocialMedia
para los empleados

WWW.COCa-
colacompanv.com/stories/onIine—

social-media-principles

@ www.coca-colacompany.com/stories/online-social-media-principles Q W

sonexién segura...

Locations ¥ Investors | The Coca-Cola Company ¥ | Newsletter

FRONT PAGE BRANDS ‘OUR WAY FORWARD | SUSTAINABILITY INNOVATION HISTORY UNBOTTLED

#CocaColaRenew e 5by20 e d#cokestyle ¢ 2016 Sustainability Report e Our Commitment to Transparency

4
Social Media Principles
siare: [ B 0B

Coca-Cola's Wendy Clark on the
Power of Social Media

Kevin Shigley
Five Tips for Using Social Media to
Advance Your Career

WHAT SOCIAL MEDIA MEANS TO US

. . Mallory Perkins
Countless conversations take place online about Coca-Cola every da_\*, and we want Polar Bear Snowmen Shared by

our Company’s more than 100,000 associates in more than 200 countries to join Social Media Fans
those conversations, represent our Company, and share the optimistic and positive

spirits of our brands.

These Social Media Principles should guide your participation in social media, both EXPLORE JOURNEY

personally as well as when you are acting in an official capacity on behalf of the

Company. It is critical we always remember who we are —the world's largest Foop | | cuiture | [ Business

v consumers with more than 500 sparkling and still



http://www.coca-colacompany.com/stories/online-social-media-principles

Protocolo de intervencian en Redes Sociales

- Reafirmando el mensaje

- Aportando valor

- Ampliando informacion

- Enlazando con medios
oficiales

- Agradecimientos

S

. A 4

- Registro
de mencion

- Seleccion fuente
linkbuilding para

apoyo en

menciones

b 4

- Experiencia
negativa

v

Solucidn

B

directa

- Atague negativo

.

- Critica
Constructiva

e

7 Pasamos
} a privado

Pasamos a
} privado

)

} Solucion
b 4

i

Agradecimientos
y redireccion

- Troll, spam o
broma

B il

- Es erréneo

Vulnera normas
comunidad

Contacto
proporcionando
informacion

b
NS m=m

Solucidén

B sowconsoo

Se solucionafuera

emunidad
redirigiéndose a
atencion telefonicao

por emai
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IDENTIDAD DIGITAL

de Ti Compaiiia

<E<
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> Evolucian temporal: hasta el infinito y més alla... sdlo [0 semanas
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EJERCICIO | - &Cudl es tu objetivo de presencia en RRSS?
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o3> Bufff . tio.. esto no es para mi...
\
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bl ¢ QUE QUIERES CONSEGUIR?
< Ll

DEFINE TOS OBJETIVOS DE PRESENCIA SOCIAL

NOW NOW +I0 WEEKS NOW +30 WEEKS
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EJERCICIO 7 - ¢Cuales son los atributos de tu marca?
ué quieres ser..
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e raF ERES UNICO PERO... ¢éPOR QUE?

Escribe 3 atributos
de tu marca

Resume tus hitos
profesionales

Definete en un tweet

<ISDI >

NOW +10 WEEKS

NOW +50 WEEKS




> Atributos o adjetivos de tu personalidad digital: ejemplos

organizados

motivados

solvente metodicos

confiable

O problemas Puedes confiar en nosotros

| autonoma
Innovadores

detallista

<ISDI >



EJERCICID 3 - Busca tu nombre en Google. 4Qué aparece? Por qué? (lué te qustaria que apareciera?




EERTE E] ANALISIS REPUTACIONAL »
> g \—\Omgi

BUSCATE EN Go gle “&

Espana

-I;‘-

[] sl

[] NO P Tienes un problema
¢Qué te gustaria que apareciera?

Ty List P iloquedice te conviene? P>

dos primeras
péginas? [ ] NO P> No existes!

Notas de mejora:

..... GRS e |SDI>




el E] ANALISIS REPUTACIONAL

= NOW NOW +10 WEEKS NOW +50 WEEKS
SERPs

TOP 20
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EJERCICID 4 - puedes conocer mucho mejor a tus clientes

SN N
<ISDI >
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> Crystal Knows: cdmo conocer a tus clientes...
= C' & htps://www.crystalknows.com ﬂ? d @ o

CrgStal HOWITWORKS FORBUSINESS LOGIN

Accelerate trust.
Win more customers.

Crystal gives you instant relationship advice, email
coaching, and personality profiles* for everyone you
b ity Bt i e’ |8 know and anyone you meet.

ecisions that can seem unpredictable.

David Hauser

Click here to sign up »

*Crystal profiles are based on public data analysis, user reviews, and peer reviews.
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& C & https://www.linkedin.com/in/juaniuisbarahona/# Q2 % &P = %

: 2 6
in w & o @ K
Home My Network Jobs Messaging Notifications E @ Predicted profile

Better. Faster. Greener. - Checkout all new X11 systems powered by Intel® Download the Whitepaper Nov

\ ® Juan tends to be perceptive,
W inventive and forward-
Rodrigo. b8 = thinking, relying heavily on
’%5’0 | & logicto make decisions.
"EVAL @FEN L : : : | . - &
OFENEVAL ' : _ Quick Tip: Respect his time and
JFENEVAL OFE : - s S speak logically.
QFENEVAL \ A Get start P g Y
Type: Skeptic (Cd)
Likes: critique
Avoids: acting on emotions
i ) > Feneval
Juan Luis Barahona - 1st [{il People Also V
Presidente ejecutivo en Feneval Universidad Politécnica de ...
Madrid Area, Spain - See 500+ connections - See contact info Mar CONVERSATION COACH
DIRE
| need to...
‘ Javi
Highlights RS Proje Call Juan
Engi
@ » 985 Mutual Connections Juan Luis started a new position as Solcan...
You and Juan Luis both know Daniel Pefia Presidente ejecutivo at Feneval Ser¢
Garcia, Andreu Vea, Ph.D. {4,500+}, and 983 =5 En bl Make a sales pitch
others Say congrats opor
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c

& https://www.linkedin.com/in/juaniuisbarahona/#

in EEE

OFENEVAL
SFENEVAL @FE
OFENEVAL

Better. Faster. Greener. - Check

Juan Luis Barahona - st [{il
Presidente ejecutivo en Feneval

Madrid Area, Spain - See 500+ connections - See

Highlights

6 \ 985 Mutual Connections
You and Juan Luis both know Daniel Pena
Garcia, Andreu Vea, Ph.D. {4,500+}, and 983

@

others

Overview

Juan tends to be analytical, valuing
data and fact over subjective opinion.
He is likely to be matter-of-fact,
logical, reserved, and focused on
reaching the accurate conclusion.

It comes naturally for Juan

Emphasize the importance of quality

Highly value accuracy

Feel annoyed by an exaggeration

Communication

Make sure to use data when trying to
prove your point. Expect Juan to
challenge you, and be prepared to
present proven facts and statistics
instead of stories and anecdotes.

When speaking to Juan

Trust that . he will follow specific

verbal instructions

Set clear expectations for the

conversation

Start conversations with a problem to

solve

1€

56

Notifications

=] o

Messaging

YOUR RELATIONSHIP

Risk-tolerant Risk-averse
Trusting Skeptical
Optimistic Pragmatic

Y %)

Forceful Accommodating
Deliberate Fast-paced
Matter-of-fact Expressive

o .

Autonomous Collaborative
Supporting Dominant

0%

Enb
opor

_—

4 QB %0

Qa % @O P = | %
Juan Barahona

& Predicted profile

Juan tends to be perceptive,
inventive and forward-
thinking, relying heavily on
logic to make decisions.

Quick Tip: Respect his time and
speak logically.

Type: Skeptic (Cd)
Likes: critique

Avoids: acting on emotions

CONVERSATION COACH
| need to...
Call Juan

Solcan..

Make a sales pitch

m



< c

& https://www.linkedin.com/in/olga-de-frutos-meta4/

in W
Home My Network

Messaging

. Consultant

More...

(o

Olga De Frutos - 1st
Independent Hr Consultant

¥ Universidad Complutense ...

Madrid Area, Spain - 500+ connections - See contact info

Highlights
g 252 Mutual Connections You both worked at Metad
@' You and Olga both know Javier Martin, meta~ You both worked at Meta4 from May 1999 to
Rodrigo de Salas, and 250 others June 2000
Say hello

Show more ~

About

Notifications Me »

Rodrigo, Teleperfor|
hiring

Follov

. View Personality
JOD IS CIOSEer
than you
think

See jobs

* P «» B :

Olga De Frutos

& Predicted profile

Olga is primarily driven by
logic: accurate, task-
oriented, cautious, and
logical in decision-making.

Quick Tip: Let the facts lead your
conversation.

Type: Analyst (C)
Likes: critique

Avoids: emotional expression

CONVERSATION COACH

| need to...

Call Olga

Solcan..

Make a sales pitch

GET ADVICE

PERSONALITY GRAPH



@ https://www.linkedin.com/in/rodrigomiranda/

0=

Messaging Notifications

Rodrigo Miranda Beltran

Leading digital transformation through education as
Managing Director & Partner at ISDI

Madrid Area, Spain

Add profile section w More...

%ﬂ IESE Business School

E] See contact info

8& See connections (500+)

Partner and Managing Director at ISDI Digital Business startups seed investor (xISDI inside preferred)
Coordinator of Social Media & Social Networks Knowledge Area at ISDI Programs Business Model

Canvas Book co-writer and facilitator, Agile & Kanban Coach, Coding & Programming Workshop facili...

ISDI Worldwide

Show more ~

Do you need to save you

ROI?

Get started with fre|

Linked

Requesﬁ

People Also Viewed

&
3
w

Sebastian Mul

CEO Tuentiand [
Telco Experience
Telefonica

Jesus Alvarez

Director Adjunto
Direccion de Mar
ESIC Business &

Jorge Casase|
Senior Digital Str

Professor

latirmans latas

w P
% Rodrigo Miranda

=] & Verified profile

Rodrigo tends to
communicate with casual
language, bold statements,
and a focus on the big
picture.

Keep it friendly and
bring the energy.

DISC type |

Greeting: Hey Rodrigo!
Prefers: call, or quick meeting
Likes: enthusiasm

Avoids: rigid structure

% ©



EJERCICIO o -Escucha lo que se dice ahi fuera. Alertas. Créalas para tu nombre y para los tema que te

interesen

; 4
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I R E ¢ QUE SE DICE DE TI? 7
<B e

ﬁj‘jﬂ Crea tus alertas de Google para:

1. 5.
2. 6.
3. . yases : . 7.
q. 8.

Entra en www.google.es/alerts

ﬂ

Google

,'1:33','13:_-..' ¢Y qué dicen de ti en las RR.SS? Monitorizate con:

" Mention (www.mention.com/es)

= Tweetdeck (www.tweetdeck.twitter.com) e mention DI
>



3> )\|ertas: escucha activa Ho\‘\"el
+¥You Search Images Mail Drive Calendar Sites Groups Contacts More -
GOL_.JSIQ w
Alerts

Search query. radrigo miranda There are no recent results for your search query. Below is a sample of the type of

results vou will get.
Result type: Ewerything -

Web 5 new results for rodrigo miranda
How often: Onece a day -

Rodrigo Miranda - Director General internetAcademi, Ingeniera ...
How many: | Only the best results - Rodrigo Miranda - Director General internetAcademi, Ingeniera ..
d13pix9kaakiwt.cloudfront.net!. frodrigomiranda_13633381..

Deliver ta: rmiranda@isdi.es d Rodrigo Miranda (EMirandaB) an Twitter
Rodrigo Miranda (RMirandaB) an Twitter
CREATE ALERT e hitps:#pbs twimg.comd. 7 bf20960be82cdfa650320337117b5 ..

Rodrigo Miranda on Vimeo
Rodrigo Miranda on Vimeo
bvimeocdn.comipsf206/060/2060605_300 jpg

500px / Rodrigo Miranda

www.google.com/alerts
WWW.SOC | a I men t | on.com pacsi.Eﬂgp:.?:u?gs"llgaﬁgﬂgm...H ipg?

[Moomba Masters
Moomba Masters

htt p ://Se a rC h .tWitte r. CO m www. moombamasters.com.aufimages/. /RodrigoMiranda. PG



http://www.google.com/alerts
http://www.google.com/alerts
http://www.socialmention.com/
http://search.twitter.com/

RN T] ALERTAS POR TEMA
S

en Google

en Redes Sociales

[] Facebook [] Linkedin
[] Twitter [] Instagram

[[] Facebook [] Linkedin
[] Twitter  [] Instagram

[] Facebook [] Linkedin
(] Twitter  [] Instagram

[[] Facebook [] Linkedin
[] Twitter  [_] Instagram

[ ] Facebook [ ] Linkedin
[] Twitter  [] Instagram

[] Facebook [] Linkedin
] Twitter L] Instagram

SDI >



EJERCICID B - Revisa tu presencia digital en las diferentes RRSS
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I R REVISA TU IDENTIDAD DIGITAL
4>

m [1s [] no

Url personalizada

Si] nNo[]

Foto perfil adecuada a su uso

si(J] No[J

i Cudnto te conectas?
[] Todos los dias

[] sélo cuando recibo alerta

[[] Menos de unavez a la
semana

[_] No recordaba que tenia
perfil

n [1s [] no

Url personalizada

SIC] NO[]

Foto perfil adecuada a su uso

sif] No[d

éCuanto te conectas?
[[] Todos los dias

[] sélo cuando recibo alerta

[[] Menos de una veza la
semana

[[] No recordaba que tenia
perfil

u [1s [] ~no

Url personalizada

SiIC] NO[]

Foto perfil adecuada a su uso

sif] No[J

{Cudnto te conectas?

[[] Todos los dias

[] sélo cuando recibo alerta

[[] Menos de una vez a la
semana

L] No recordaba que tenia
perfil

[1s[] no

Url personalizada

Si(] NO[]

Foto perfil adecuada a su uso

sif] No[J

¢Cuanto te conectas?
[ ] Todos los dias

[] sélo cuando recibo alerta

[[] Menos de unavezala
semana

[] No recordaba que tenia
perfil

DI >
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LT B REVISA TU IDENTIDAD DIGITAL
o

Url pyrsonalizada

enos de una vez a
semana

Mo recordaba que tenia

perfil

5l NO

Url personalizada

si(] NOL[]

Foto perfil adecuada a su uso

si[] NO[]

¢Cuanto te conectas?
[[] Todos los dias

|:| Solo cuando recibo alerta

[[] Menos de unavez a la
semana

[] No recordaba que tenia
perfil

sl NO

Url personalizada
si[] NO[]

Foto perfil adecuada a su uso

si[] NO[]

{Cudnto te conectas?
[] Todos los dias

|:| Salo cuando recibo alerta

[] Menos de una vez a la
semana

[] No recordaba que tenia
perfil

Url personalizada

SiI[] NOL[]

Foto perfil adecuada a su uso

SiI(] NO[]

¢Cudnto te conectas?
[] Todos los dias

EI Solo cuando recibo alerta

[] Menos de una vez a la
semana

[ ] No recordaba que tenia
perfil







<l propia en LinkedIn: td, como primer directivo debes...

Master Big Data-Marketing - Especialidad Analitica Marketing. Edicion Quincanal. Comienzo en Noviembra! | Read More »

Ads You May Be Interested In
Florentino Pérez Rodriguez e e e
Presidente en Real Madrid for exacutives with your skills! ,
Madrid Area, Spain | Sports Join now and get contacted for a
job offer
Current  Real Madrid
Medical Battery Design
0 OEMs worldwide rely on us 10
e T
B batteres,
£/ courses from Northeastern Univ
Lpw— oxpeorts. Sign up.
People Also Viewed
?; Exmnence Cristiano Ronaldo dos Santos
Aveiro
Footaller a1 Real Madrd
Presidente
Real Madrid Mariano Rajoy Brey
Presidente del Gobemo de Espaa

[} https://es.linkedin.com/pub/florentino-pérez-rodriguez/15/845/4a4
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> IRL propia en LinkedIn: td, como primer directivo debes...

< c & https://www.linkedin.com/in/josé-manuel-nufiez-gorrin-8488071a/ % © = R,

in

Ad e

Rodrigao, Plain Concepts is hiring!

plain

concepls

Ready for your next opportunity?
Follow

People Also Viewed

[ Message l [ More... w

José Manuel Nufez Gorrin - 2nd = CANPAG un Flnetaduto:s

CEO - Director General en CAMPAC un Planeta Automotory [ Universidad de La Laguna o
e Senviclos @ Diego Diaz Martin « 2nd e iewrersonalty
Santa Cruz De Tenerife Area, Spain - 500+ connections - X

See contact info

Project Manager at Netlife Project

Cristina Hernandez - 2nd
Economista- Administradora

Concursal

Highlights :
Pablo Lopez Echeto « 2nd [
55 Mutual Connections Director general en Juan Bordon SA
You and José Manuel both know Eduardo Salazar, Paco Caballero, and 53 others

Luis Durango - 2nd

Head of Corporate Affairs-
: Responsable de Asuntos
( = : 8
L | Corporativos, Compafiia Cervecera de

Experience Canarias Convencido de que las
empresas pueden desempefar un >
CEO - Director General papel positivo en

Cuwac
L —

1 Messaging

B e L B T 7 x| | s B STV TTTL L1 A =C S L I ==



° C 5 1 “.
1ol < Search & /
{ome My Network Messaging Notifications Me ¥

Technical Documentation - Simplified. Make Online Tutorials That Guide Users Through Any Process! Ad ---

English

Ad e
rRodrigo, become an ROI hero with LinkedIn ads

CGet started in minutes with $50 in ad
credits

*s7 View Personality

Rodrigo Miranda Beltran B so Request $50 credit |

Managing Director - Partner ISDI '}‘ﬁ} IESE Business School

Madrid Area, Spain B Soe contack infi e

Add profile section « More... ‘ 2% see connections (500+)
Guillermo Valls - 1st

Adjunto al Director & Cofundador en
OKDIARIO

Partner and Managing Director at ISDI Digital Business startups seed investor (xISDI inside
preferred) Coordinator of Social Media & Social Networks Knowledge Area at ISDI Programs Vicente Berzosa Gome...

Business Model Canvas Mentor, Agile Coach in progress, Coding & Programming Workshop facili... Consultor experto Reingenieria de

- Procesos - Coach Ejecutivo y de




Back to Linkedin.com @

" Edit URL

Personalize the URL for your profile.

Public profile settings

You control your profile and can limit what is shown on search engines and other off-LinkedIn
services. Viewers who aren’t signed in to LinkedIn will see all or some portions of the profile
view displayed below.

www.linkedin.com/inftodrigomiranda 74

— Edit Content

Rﬂ'd rIgD M"-anda BEltran 500+ This is your pul::l!c profile. To edit its sections,
. : cannecions update your profile.

Managing Director - Partner ISDI

Madrid Area, Spain | Education Management | Edit contents |

Current ISDI, IMPACT Accelerator, XTEACH

Previous MNUUBO, internetAcademi, Duelia i:‘_—-"n:‘,} E'dit Visih“ity

Education

Recommendations 56 people have recommended Rodrigo You control your profile’s appearance for

Miranda Beltran viewers who are not logged-in members.
Wabsites Company Website Limits you set here affect how your profile
Personal Website appears on search engines, profile badges,
and permitted services like Outlook.
Learn more
Rodrigo Miranda Beltran's Posts & Activity Your profile's public on o
See all 13 posts See all activity visibility
: Rodrigo Miranda Beliran liked this
= g ' g Basic (required)
@ ‘ ; A new and exciting era for AS
: i Monaco. Welcome coach! ;
Inte m Et Of ThIHgS : w htips... o N:me;, num;}er ::-.r connections,
El futuro industry, and region

Mew AS Monaco coach Thierry Henry was _
mtrmndliisord te thae srocs A WMV lardnascod=s PrﬂfﬂE PhﬂTU




> URL propia en Linkedin

Edit URL

Personalize the URL for your profile.

™

www.linkedin.com/in/rodrigomiranda

MNote: Your custom URL must contain 3-100
letters or numbers. Please do not use spaces,
symbols, or special characters.

<ISDI >




o3> |IRL prapia en Linkedln

Chris Cardran CISSP, CEH -

Enterprise Technology Architect
Area Metropolitana de Washington D.C., Estados Unidos | Seguridad
del ordenador y de las redes

Actual Intel Security
Anterior IBM, Hewlett-Packard, Computer Associates International
Educacion University of Tennessee-Knoxville

mas de 500
Enviar un mensaje InMail a Chris v SEAteclo
[ https//www.linkedin.com/in/chris-cardran-cissp-ceh-6868194/es

Rodrigo Miranda Beltran S PREMLM
Director General
Madrid y alrededores, Espana = Gestién educativa

Actual The Epic School, Sporty Heroes, RTVE CORPORACION
Anterior IntemetAcademi, Duelia, Nomaders.com
Educacion  IESE Business School - University of Navarra

B® Informacion de contacto

<ISDI >
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EJERCICIO 7 - Haz tu mapa de identidad digital
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> Mapa de identidad digital %

et ((iSET GiA\
. t talent
Rodrigo SSsps e \‘\‘(‘l___ \
' \m
Miranda Business Angel et
dUEI ”
IMPACT Emprendimiento
Accelerator nUUbO
ChampionsTVE
LaNoche24h % -
B Rl
. EmprendeTVE
online OscarsTVE
Triatlon, Iroman, Fami"a iullllllm|lllll|llll||l||l|umu

TrailRun, TitanDesert y
Solidario

;“ﬁliﬂ

IFRRA N

Tu eres el responsable de TU Identldad Digital



> Eiemplo de Mapa de dentidad Digital

Gastronomia

Servicios de Movilidad ,
Reco " s de

Restaurantes

Informacidn y noticias
Deportivas

Intereses Personales
Deporte
Ski
Educacién

<ISDI >



> Mapa de Identidad digital |
NOW

ISDI >



> Mapa de dentidad digital 2
NOW +10 WEEKS

SDI >



> Mapa de dentidad digital 3
NOW +50 WEEKS

ISDI >



> Eiemplo de Mapa de Identidad Digital

< Escribe Aqui tu nombre >

Servicios de Movilidad

Coches

Rent-A-Car
Movilidad urbana
Sostenibilidad transporte
Coche eléctrico
Alquiler de coches
Rent - A- Car

<ISDI >




> Mapa de |dentidad diaital 4

NOW

RECOMENDACION: ISDI >

Maximo 15 tematicas.



> Mapa de Identidad digital 3

NOW +10 WEEKS

RECOMENDACION: ISDI >

Maximo 15 tematicas.



EJERCICID 8 - éDande quieres estar?
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= iDonde quieres estar? 4En qué redes vas a estar?

Servicios de Movilidad

Coches

Movilidad urbana
Sostenibilidad transporte
Coche eléctrico

Alquiler de coches

Rent - A - Car

<ISDI- & 4

1. Buscar #hashtags

2. Define Alertas usando las
palabras clave / #hashtags

3. Fav / Like contenido
que te gusta

4. |dentificar y seguir
influenciadores

5. Acompana
una conversacion

6. Crear contenido




= iDonde quieres estar? 4En qué redes vas a estar?

/

< lSDl >

\_

Quien soy?

\

)

s 4

S

WhatsApp




EJERCICID 3 - Ejemplo de profundidad de presencia por tema, canal y objetivo
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> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

1. Buscar #hashtags

Running N
. B ' 2. Define Alertas usando las
TrailRun ‘ palabras clave / #hashtags

UTMB

#UTMB
UltraTrail 3. Fav / Like contenido
MontBlanc que te gusta

4. |dentificar y seguir
influenciadores

5. Acompana
una conversacion

6. Crear contenido

<ISDI >




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

Running

(0] Home [ Moments

Rodrigo Miranda

@Rmiranda

I, 4Kids TVE @
WemprancdeTVE Coach

5 MAD-BON-MEXd!-SF

Tirand:

0

=

TrailRun
UTMB #UTMB
UltraTrall
MontBlanc
CEY..

Notifications 1 Messages

| tutmbzo17
LUTMB

#utmb2017 perfil

} Lutmblive

© uTMB® @ BUTMBMontBlanc

e UTMB Health & @uimbhealth

e UTMB News Gutmbnews

Tweets Following Followers Likes Lists Moments

16.5K 840 7,823 13.7K 38 0 ‘ UT MBB Managers @utmbbmanagers E )
@ UTM Birdfeeder @UTMBIoOmithCam
Tweets Tweets & replies  Media
& UTM Bookstore @ @utmbookatere
% Rodrigo Miranda @Rmiranda - 4h ns
®Q #h t usa @isdi_edu #MIBer Search all peopia for utmb
Sep 4 Sep 10

1. Buscar #hashtags

2. Define Alertas usando las
palabras clave / #hashtags

0

Related searches

Who to follow . rerea - v

IT Alerting @ITAlerting
( Foliow B Promotod

e UTMB® & @UTMBMontB...

( Follow

UTMB News Gutmbnews

Follow

"5“ Home f;* Moments [ Notifications [ Messages L 4 rUTME Q'
Tog Latest People Photos Videos News Broadcasts

. People
Search filters

Followera

46.4K

Tweets

2472

Foliowing

386

Follow 5

UTMB®#

@UTMBMontBlanc

The UTMB® invites you tc live an adventure by participating tc one of the 5 races:
UTMB® CCC® TDS® PTL® & OCC #UTMBE

Mont-Blanc * ut

bmont

ollowea by Alizes Karvevan and 20 others

&%= Jim Walmsley 8waimsiey172 - Sep 2
. To push the limits we must push each other. futmb




o] Home L7 Moments [9 Notifications ~ [] Messages L 4 #UTMB Q

coo

Top Latest People Photos Videos News Broadcasts

Search filters - srow

Who to follow . seresh - view an

8 IT Alerting @ITAlerting = ( Follow ) 3 _ :
| Follow ) B Promoted UTMB® @ kilian jornet @ UTMB News
@UTMBMontBlanc @kilianj @utmbnews
@ WMB@ ° @PTMBMONB"' The UTMB® invites you to live an | love to be out in the mountains. Letting the world know about the great
i n Follow ) adventure by participating to one of the @salomonsports athlete. For press work taking place at #UUTMB. Need a
: e 5 races: UTMB® CCC® TDS®... contact @lymbus medical or scientific expert for a news
5 Followed by Alizée Kervevan and 20 others Followed by TRIATLONLAND and 58 others

F o \
o | Follow )
D,

W=
Vicl

22 Find people you know

< HEALTH SPACE
' e

Trends for you - crange

4 (  Follow )
#equipocuranderos e —

@ferrenet is Tweeting about this UTMB Health @ Carlos Llano UTMB MakerHealth

Ada Colau @utmbhealth @CarlosLlanoFdez @UTMBMaker
180K Tweets Official Twitter account for the University Autor de #DeOficinistaAfinisher The first makerspace in a hospital. The
Juan y Medio of Texas Medical Branch, the oldest Fundador @Childhood_Smile MakerHealith Space is a place for the

R PR T e A " health center in Texas @TorrelodonesFS Organizador ... UTMB community to design, build, and



o] Home L7 Moments [9 Notifications £ Messages = #UTMB Q

Top Latest People Photos Videos News Broadcasts H

Search filters - srow

Who to follow : seicsn - view al

e IT Alerting @I TAlerting — ( Follow ) 3
| Follow ) B Promoted UTMB® @ kilian jornet @
@UTMBMontBlanc @kilianj
@ WMB@ . @pTMBMontB... The UTMB® invites you to live an I love to be out in the mountains.
v—| [ Follow : adventure by participating to one of the @salomonsports athlete. For press
: : 5 races: UTMB® CCC® TDS®... contact @lymbus
@ UTMB News @utmbnews _
— Followed by Alizée Kervevan and 20 others Followed by TRIATLONLAND and 58 others
HA Follow |

22, Find people you know

Trends for you - crange

#equipocuranderos
@ferrenet is Tweeting about this

Carlos Llano
@CarlosLlanoFdez

Ada Coilau
TRHCThER Autor de #DeOficinistaAfinisher
Juan y Medio Fundador @Childhood_Smile

-Itwitter,comrlutmbnews @TorrelodonesFS Organizador ...



> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

_ 1. Buscar #hashtags
Running b
i B 2. Define Alertas usando las
el ‘ q palabras clave / #hashtags
UTMB
#UTMB
UltraTrail 3. Fav / Like contenido
|\/|0ntB|anC que te gusta
,,,,, - _
Search filters @ r:?;:?msmeye, <
Who to follow
Far—— b
ﬂ Jennifer Wong @ enerat /f?%\\w
Basiia ; X{mﬁ‘ v!
%? Carlos Llano @CariosLlan.. e F

Trends for you




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

Au revoir #UTMB ift.tt/2elLKkyp

P | Myke Hermsmeyer @mykehphoto - 16m v
Running _ﬁ.

TrailRun

JTMB #UTMB

UltraTrall
MontBlanc

) . ) SR,
0] Home > Moments A',Jo.Nu(ificutinnu ] Messages L J okl M a | Tweet

Top Latest People Photos Videos News Broadcasts

Search filters - 5. ‘4 Myke Hermsmeyer @mykshphoto - 14m
s ‘_ Au revoir SUTMB ift.tv2el Kkyp

Who to follow - reean - viw

2 Followed by Wen §

¢ all
MM ANC oA
Jennifer Wong @Jenerat.. .
Follow ) B Promoted
‘ Carlos Llano @CariosLlan...
% Follow )
UTMB Health @ @utmon...
b Follow )

Trends for you - =1

Jtwitter, 1¢8 23UTMB&arc-tyan




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

_ & 1. Buscar #hashtags
Running . A
: ‘ ‘ 2. Define Alertas usando las
TrailRun ‘ palabras clave / #hashtags
JTME #UTMB
UltraTrall 3. Fav / Like contenido
O/ Home [ Moments [@Notifications (] Messages o MO lanC que te gUSta
) . 4. |dentificar y seguir
influenciadores

Milan Klanjsek
@TriMilan

Making solid code since 1983,
endurance athlete powered by sunshine

Tweets Following  Followers

19.1K Tweets Mila anjsek @TriMilan - 2h
NamoaPabloEiiroRBoEH é At the top of the last #UTME climb enjoying the first rays of light on Mont Blanc
2,138 Tweets ' and the dense fog above Chamonix... L




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

1. Buscar #hashtags

Quote Tweet

2. Define Alertas usando las
Un crack y un maestro, yo corri la #CCC este afio... aprendiendo de los mejores] pa|a bras clave / #hashtags

@

3. Fav / Like contenido

—— GlucoSport @Glucosportfaes - Th que te gusta
FoTai  Miguel Heras tras el #UTMB 2017: "Para cruzar la meta necesitas llegar con la
confianza a tope” carreraspormontana.com/noticias/entre... Via

@revistaoutdoor pic.twitter.com/e4jzaf8COq

4. |dentificar y seguir
influenciadores




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

_ 1. Buscar #hashtags
Running :
: E ‘ 2. Define Alertas usando las
TrailRun ‘ palabras clave / #hashtags

UTMB I
Compose new Tweet X

3. Fav / Like contenido
que te gusta

Recordando momentos de la carrera... #0000 @UTMBMontBlanc #UTMB

4. |dentificar y seguir
influenciadores

= Who's in this photo?




> Mi Identidad Digital en Twitter basada en mis preferencias (TrailRun & UTMB)

_ 1. Buscar #hashtags
Running m

a Rodrigo Miranda Tweets Following Followers Likes Lists Moments 2 . Defi ne AI e rta S usan d (0) I as
@Rmiranda 16.5K 840 7,923 13.7K 38 0 I b I h h
@Rmiranda a Rodrigo Miranda @Rmiranda « 5s v pa apras Clave / # as tags
- : A tR1 $UTM
GM @ISDI_edu @MPACT Acc #MIBers. A Recordando momentos de la carrera... #CCC @UTMBMontBianc #UTMB
EMBA @IESEbs. Eng @telecoupm. & Transiate from Spanish
@CapeEpic @TitanDesert, 6x
@IronmanTrl, 4Kids TVE @LaNoche_24h, 3 . Fav / L| ke cO nte N |d 0)
@emprendeTVE Coach @mgsccoaching
© MAD-BCN-MEXdf-SF q ue te gu Sta

& about.me/rodrigomiranda

7] Joined June 2007

4. |dentificar y seguir
influenciadores

© Born on February 18, 1974

d 1,327 Photos and videos




> Spotify - Lista para viajar

<ISDI >

¢ & K* N @ 6 & 9~

CentQUmem‘ Oficinas Coches Servicios

#& » Blog » Smart Driver » Listas de Spotify para un Roadtrip Inolvidable

Listas de Spotify para un Roadtrip Inolvidable

27/12/2018 - Smart Driver

Viajar en coche es una experiencia diferente. Sin prisas, al aire libre, en plena naturaleza, decidiendo por
donde iras, cuando iras y a donde llegaras. Es libertad y la real manera de viajar, en contacto directo con el
ambiente, sea al cruzar regiones solitarias y de espléndidos paisajes o pueblos y ciudades transitados.

Las listas de Spotify pueden crear una atmosfera de aventura, jolgorio o romance con una buena banda
sonora para tu viaje. Todo ello sin necesidad de contar con wifi ni conexién a Internet.

Lo mejor de Spotify para tu viaje por carretera

Animate a hacer unas buenas listas de Spotify para Road trips y ten a mano de inmediato y sin limites la
mejor musica para viajar. Puede ser rock, electronica, pop, canciones clésicas o las que prefieras para
cantar a todo pulmén mientras conduces. A continuacion, te sugerimos algunos temas.

Canciones clasicas de Road trips

Agui algunas canciones gue pueden dar un togue de aventura cuando te adentres en un area de cultivos o
pastizales: We will rock you, de Queen, Hit the road Jack de Ray Charles, It's my life de Bon Jovi, Happy
de Pharrel Williams y Why cant we be friends de Smash Mouth.

—
N
.-’/

Blog Centauro Ayuda Micuenta Espariol

Roadlovers
Smart Driver
Drivesafety

Centauro Spirit

Reservar

Introduce la ciudad, el diayla horaala
que quieres coger el coche de alquiler

Qmnveal Ha varraeiels
SUCUNsdl de recoqiCs

£ 22/05/2019 :00

qp

Introduce la ciudad, el diayla hora ala
que quieres devolver el coche de alquiler

4»

1 29/05/2019 ®:00

Edad del conductor

21-24 © 25-74 ) 75+




> Spotify - Lista para viajar

@ Spotify’

m Inicio

-
C Buscar

H\ Tu biblioteca

ESCUCHADOS
A

RECIENTEMENTE

...But Seriously (Delu...
ALBUM

)
El Top 50 de Espana
PLAYLIST

Power Workout

PLAYLIS

This Is Red Hot Chili Pep...
PLAYLIST

ADRIAN

PLAY

LIST

@ Instalar app

"'""A Rodrigo Miranda
<

\/l \)\Qa

|‘) \ .,\ G.

PARA VIAJAR ==
Mdsica para viajar

100 CANCIONES

GUARDAR EN TU
BIBLIOTECA

a,

Body On My
Loud Luxury, Pitbull, Nicky Jam, Brando - Body On My

| Don't Care (with Justin Bieber)
Ed Sheeran, Justin Bieber - | Don't Care (with Justin Bieber)

Baby (feat. MARINA & Luis Fonsi)
Clean Bandit, MARINA, Luis Fonsi * What Is Love? (Deluxe)

Island In The Sun
Weezer + Weezer (Green Album)

Swing
Danny Ocean - 54+

Wow.
2RIl Post Malone = Wow.

El Mismo Sol

Alvaro Soler + Eterno Agosto

Medicine
Jennifer Lopez, French Montana - Medicine

Promises (with Sam Smith)
Calvin Harris, Sam Smith, Jessie Reyez + Promises (with Sam Smith)

YAYO
Papayo, Pitbull, Ky-Mani Marley - YAYO

Contra La Pared

N

N

N

W

Pl

: 39

: 20

154

N
w

144



EJERCICIO 1O - Tui eres tu periddico, 4cudl es tu linea editorial?
Uptimiza tu presencia y realiza un calendario de publicacitn y de desarrollo de contenidos
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¢CON QUE TE QUEDAS?

=
INTENSIDAD RED SOCIAL FRECUENCIA

L Oaita [ Media [ Baja fsemana v: X

2 Oata [ media [JBaja /semana v X

3, (Jaka [ Media [ Baja /semana v X

a, (Jaka [ Media [ Baja /semana v X

5, Oaita [ Media [ Baja Jsemana v X

6. O ata [ media [ Baja /semana v X

7. Jata [ Media [ 8aja Jsemana v X

8. Jata [ Media [ 8aja [semana v X

9, O ata [ media [ Baja /semana v X

10. [ ata [ media [ 8aja [semana v X

11. [Jaita [ Media [ Baja Jsemana v X

12. Oaita [ Media [ Baja /semana v X

13, Jata [0 Media [ Baja /semana v X

| 14. Oata Omediz O Baja [semana v: X

< I4 15. data [ Media [ Baja [semana v X




- EEETEEE] LiNEA EDITORIAL

¢COMO VAS A HABLAR?

QUE s QUE NO




Y para terminar... < >

<ISDI >
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FENEVAL y tu IDENTIDAD DIBITAL < >

<ISDI >






Comparte contenido relevant

para tus usuarios

v @

&)

Feneval @Feneval - May 20 v

4 Consejos para alquilar un coche.

& Translate Tweet

> 4 Consejos para alquilar un coche

Un coche particular es la mejor manera que tenemos de desplazarnos de
un lugar a otro. Sin embargo, puede ser que no dispongamos de uno o no...

latarde.com

Q n Q &



Comparte contenido relevant

para tus usuarios

& https://twitter.com/feneval

CREACION

G Home B m ®
INNOVACION

N

EVOLUCION

N

Feneval

@Fenaval

F én Nacional Empresarial de
Alquiler de Vehiculos con y sin
conductor. Creada en 1977, agrupa a
mas de 400 empresas.

feneval@feneval.com

o

&

[ Joined May 2015

" ¢y )4\ TRANSFORMACION

Wy ==

oy X

AN / \ Tweets Following Followers Likes Lists
~— e 314 360 175 330 1

Tweets

Feneval @Feneval - 4h

() " Finalizalal Jomada de la 2019,

{Gracias por acompafiarnos!

La Il Jornada comenzara mafiana a las 9:00 a.m.

7 -
L O n:u

Saarch Twittar

CONEXION

DIGITALIZACION

Who to follow

Asociacién Aecoval @40

0 Mauro Derqui @MauroDe
ﬁ MAR MEDINA @M\ar fene

Trends for you

Carlos Diaz-Pache, Partico Pepular &8, and 1

more ara Tweeting about this

Cludadanos Sl s Tweeting sbout this

a % O P

ACELERACION

ACCION

%



Comparte contenido relevante
para tus usuarios ‘

& https://www.linkedin.com/company/feneval/ w ’ B =« 9',

in Q Search ] & =] ['{:__} [-‘1 )

My Network Jobs Messaging Notifications Me Work v Recruiter

Simplify Transformation - Use On-screen Tutorials to Make Digital Transformation Easier. Ad ---

LINNUVACULUN

CREACION ACELERACION
S 5 L e
— *\_/'/,«/ ~
N e e
4 27 ~
A2\ 7/ EVOLUCION
7 Feneval

Automotive - Madrid, Madrid - 51 followers & =
& Juan Luis works here

+ Follow ‘ Visit website 2 See all 4 employees on LinkedIn =

I Home Updates Ad e

Sart by: Top ¥

Rodrigo, Plain Concepts is hiring!

About

Feneval + Follow ===
S 51 followers plain

Jobs 4h concepts

Finaliza la | Jornada de la #ConvenciénFeneval.
People )

Algunas frases destacadas: Ready for your next opportunity?
Insights ¥ PREMIUM ) . . S ——

- "Los Rent a Car somos los inventores de la movilidad, antes incluso de que se Follow

llamase asf", Juan Luis Barahona Presidente de Feneval

- "Tenemos que ser conscientes de que no estamos en una época de cambios,
sino en un CAMBIO DE EPOCA", Jorge Casasempere, cc 5DS, ISDI Similar pages
- "La manera de consumir el pago por el uso de los coches estd cambiando.
Llegara un momento en que la gente no quiera esperar y buscara opciones para
alauilar un coche directamente decde el teléfono" Fernando Martin cc

FACONAUTO

meonauto - Automotive










1. ¢Qué quieres conseguir? 10. Alertas por tema

2. Eres unico pero... épor qué? 11. Niveles de presencia

3. Analisis reputacional 12. ¢Con qué te quedas?

4, Define hasta dénde

5. éQue se dice de ti? 14. Optimiza tu presencia

6. Revisa tu identidad digital 15. Calendario de publicacién

7. Elige tu nombre 16. Check atributos

[
[
[
13. Linea editorial O]
[
(]
[]
[

8. Dibuja tu mapa de identidad digital 17. Interactia y slgue los canales de ISDI en RRSS

I [ U O 1) A 6 R O I D S A I R

9. Detalla tus temas para cada area



Y...empieza ahora porque...




i tarde...

4

Y..empieza ahora porque...
quizds para mafiana sea



Atributos que me definan

Temas de interés

Personal vs. Profesional
i Mapa de
((uiero se"D,,, dentidad
: Digital
(Identidad VS. Reputacién)
(Quien Quiero Ser?) """" - & i
Influenciadores
@uien SO,,?)" Identidad Digital
Mobility as a Service Escucha Activa
Temas de interés
Facebook En qué redes voy a

tener presencia . ]
Temas que le interesan a mis

clientes o posibles clientes
Linkedin

Instagram

Donde diga la escucha (donde

Twitter estén mis posibles clientes)
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GRACIAS POR ASISTIR
www.isdi.education
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